
Summary Points

Continue the Conversation

Motivating Students to Read
Motivating students to read is a critical element in creating life-
long learners. Listen to a conversation between Dr. Michelle Hasty 
and Dr. Ally Hauptman of the College of Education at Lipscomb 
University as they explore ways to help students read widely and 
wildly and to foster internal motivation to learn from texts.

“How are you intentionally attending to reading 
motivation in your classroom, school, or district?”

Access and volume
  ➤	 Students need to read widely and wildly.

  ➤	 Teachers need to know students and books to match readers 
to texts effectively.

Response to text
  ➤	 Students need time and space to think, talk, and write about 

texts.

  ➤	 Effective question to ask students: “What are you thinking 
about this text?”

Explicit instruction
  ➤	 Unlocking the mystery behind reading for students is so im-

portant. This can be effectively done through think alouds that 
model the use of strategies.

Purpose
  ➤	 Teachers need to be sure instruction and assignments align 

with what real readers and writers do.

@ayersinstitute
#ayerslunchandlearn
#readingmotivation
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Connect with Ayers Institute

Food for Thought
Access and volume
  ➤	 How can you model a literate life for your students?

Explicit Instruction
  ➤	 How are you intentionally becoming a metacognitive reader?

Purpose
  ➤	 How do you leverage your students’ interests and reading  

preferences to increase motivation to read? 

Deci, E. L., & Ryan, R. M. (2010). Self-determination. Hoboken, NJ: John Wiley & 
Sons, Inc.

Gambrell, L. (2011).  Seven rules of engagement: What’s most important to 
know about Motivation to read. The Reading Teacher, 65(3), 172-178.

Harvey, S. & Goudvis, A. (2016). The comprehension toolkit: Language and lessons 
for active literacy (2nd ed.). Portsmouth, NH: Heinemann.

Immordino-Yang, M. H., & Damasio, A. (2007). We feel, therefore we learn: The 
relevance of affective and social neuroscience to education. Mind, Brain, and 
Education, 1(1), 3-10.

Immordino-Yang, M. H. (2011). Implications of affective and social neuroscience 
for educational theory. Educational Philosophy and Theory, 43(1), 98-103.

Kittle, P. (2013). Book love: Developing depth, stamina, and passion in adolescent 
readers. Portsmouth, NH: Heinemann.

Malloy, J., Marinak, B., Gambrell, L., & Mazzoni, S. (2013). Assessing motivation 
to read: The motivation to read profile-revised. The Reading Teacher, 67(4), 
273-282.

Miller, D. (2009).  The book whisperer: Awakening the inner reader in every 
child.  San Francisco, CA: Jossey-Bass.

Miller, D. (2014). Reading in the wild: The book whisperer’s keys to cultivating 
lifelong reading habits. San Francisco, CA: Jossey-Bass.

The Ayers Institute exists to support both pre-service and current- 

service educators.  Send your comments and questions by e-mail to  

ayersinstitute@lipscomb.edu or on social media using the handle  

@ayersinstitute and the hashtag #ayerslunchandlearn.  Visit our web-

site at http://www.ayersinstitute.org to learn about digital resources, 

courses & seminars, and coaching & custom programs that build capacity 

in educators and support positive student outcomes.
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